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Group results

Full year 2021
fi nancial results

Divisional performance 

During this time our focus has been on supporting our insurance 
and banking customers and executing our strategic priorities. 
While COVID-19 and the weather will continue to challenge our 
customers and our team, we know we have good momentum 
and a program of work that will further improve outcomes for 
our customers and shareholders.

“

“Suncorp Group Chief Executive O� icer, Steve Johnston 

1. Number of digital users: Visitors that have logged into Suncorp’s authenticated assets like internet banking app, insurance policy self-service web and mobile applications. 
2. Investment in local communities: Includes contributions, management costs, volunteering time and in-kind. 
3.  Based on Scope 1 and Scope 2 emissions for Suncorp corporate operations in Australia and New Zealand (excluding Suncorp Insurance Ventures), using market-based 

greenhouse gas emissions account methodology. 
4. Digital sales volumes and digital service transaction volumes for the Group’s mass insurance brands, across home, motor and CTP products.  
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